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1. Introduction

Tourism has long been an important sector for Morocco. As eatiye d®eginning of the0™" century,
Morocco was positioned as a tourism destination for the people of France. Today, the sector has been ident
by the Moroccan government as one of five priority sectors for the country to dewelegd Morocco has
several natural advantages that position it well to compete in tourism. These advantages include a highly dive
landscped including extensive mountain rangésrests, andoastlind extremely pleasant climate, and
widespread knowledge of French amongpbpulation, making Morocco a tumal vacation destination for the
residents of France

Moroccods tourism sect or the gosernmendftihdonewkend st r ong
Mohammed VI reiterated its statas a strategic sector for the econamthe early 2000sndeed, between
2002 and 2007he number of total tourist nighits Moroccogrew at a rate of.6% compared to the world
average growthateof 1.6%4. However, the sector still faces important challenges in its quest for future
growth, whch are evidenced by the factthat Egy t ot a |l grew hyr20.694ovelng sgnhetperiod,
nearly 3.5 times faster than Moroccobs.

In this paper, we seek to diagnose the performance of the Moroccan tourism sector and put forth a sel
of recommadations aimed towards improving the competitiveness of the sector. In particular, this paper
divided into the following five sections. (1) a review of the overall economic performance of Morocco, (2) an

assessment of the overall business policy an@t@ment within Morocco (3) an4{depth aalysis of the

tourismclusterand@ 4) an anal ysis of the strategic issues
recommendations.
! Euromonitor Internati n a | ATr aveMo raoncdc oT.oour iJssmuary 2008.



2.Mor oc Quwebatl Economic Performance

Background

The Kingdom of Moroccas a nation of 37.8 million people located in the extreme Aeest corne of
the African continent. Occupied by the Spanish and French from 1860 and 1912 respectively, the country
gained independence in 19%6constitutional monarchy, Morocco is govedngy King Muhammad VI since
he assumed the throne from his father in 199Bile Morocco has an elected bicameral parliament, significant

power is concentrated in the hands ofKieg and theRoyal Court?

The Moroccan Economy

Real gross dwmestic produc{GDP)growthhas beetow, with theeconomy expanding at@mpound
annual growth rateJAGR) of 3.1% between 1990 and 20@n. note however is the increase in growth since
2000 (at a CAGR 04.5%), which coincides withthe currentKp 6 s as c erthdoaency t o t he
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Observers partially attribute the increased growtthéodevelopment and implementation of new policies under
the current monarc{see sectio for recent government policy initiative<s3DP per capa on a PPP basis has

alsoperformed better, growing an averagédi% from 1980 2007, and at 7% since 200QEIU).

2 CIA World Factbook [fittps://www.cia.gov/library/publications/theorld-factbook/geos/mo.htrjylaccessed 29 kil 2008.
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Composition of the Economy

Mor occods éemnoreasnglydbnansted by the services secsorcel980 in terms of
output Services now comprise approximately 5d¥reported output as of 2007, up from 51% in 1@8W).
As of the third quarter of 2007ptels and restaurants directly contribute about 3% of this.GDP

Moroccods GDP Breakdown by Sector
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While agricultue is playing an increasingly smaller rateterms of Moroccan output (dewo 12% of GDP in
2007from 18% in 1980),it is still the largestmployer in the Moroccan economy, walpproximately 4% of

workers employeih thesector®

Factor Inputs

Morocom 6 s factor inputs have had widely varying
highly volatile since 1993, the earliest year for which data was available. This can in part be attributed to the
large proportion of the labor force that is eoy@d in the agriculture sector, a sector which is heavily reliant on

global prices for commodity produdisiU).

% Federation of International Trade Associatesp(//www.fita.org/countries/morocco.html?ma_rubrique=sdgifiures are for
2003.
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Similarly total factor productivity (TFP) growth has been highly variable, both growing and declining

significantly in successge years since 1995

Trade

Moroccohas maintained a positive curreicount balance since 2Q@Ahlued at US$1.9 billion in

2006 This has been despite the country running a large balance of trade foefisier17 yeardUS$9.5

billion in 2006).Anand ysi s of Moroccod0s current account indi
are tourism receipts and workersodo remi (EHEUhnces, b
Source: EIU.

Foreign Direct Investment

Inward foreign directnvestment (FDI) in Morocco has increased markedly since 2002, rising to over

US$3 billion in 200MEIV). This has been driven largely by two government policies: the privatization of many



